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NDUMZ DJ 
The music industry’s gender landscape is evolving, with more women confidently 
taking their place, especially within the dance music scene. Among these trailblaz-
ers is Ndumz DJ, a Swazi-born, South African-based Afrohouse, Afrotech, and EDM 
artist who is breaking barriers and reshaping the narrative of women in music. 
Ndumz DJ has made local and international waves, performing on major stages 
and challenging stereotypes in a male-dominated field. Navigating a competitive 
industry while fighting societal expectations hasn't been easy, but her passion and 
resilience have positioned her as a force to be reckoned with.
By: Ayanda Dlamini

er love for music, house music 
in particular, was sparked 
shortly after high school when 

she was introduced to the club scene, 
attending events hosted by the likes of 
Swazi Boy Entertainment. The bug bit 
hard and never left, growing even 
stronger after varsity, while she was 
already employed. Feeling unfulfilled in 
her 9-to-5 job, she took a bold leap of 
faith in 2021, resigning and enrolling at 
Rise Academy to pursue her passion 
full-time. Her big break came in March 
2023, when she was invited to perform 
at an Unleash The Wolf (UTW) event at 
Kitchener’s in Johannesburg.

Since then, she has lit up dance floors 
at major events including the MTN 
Bushfire Festival, Standard Bank Luju 
Food & Lifestyle Festival, Corona 
Sunsets, Soundset Sundays, House 
Music Fest, Unleash The Wolf, and Fete 
de la Musique, among many others.

Today, Ndumz DJ is not only setting 
dancefloors ablaze but also inspiring a 
new generation of female artists to 
chase their dreams, a living reminder 
that life always has more to o�er.

She is also the founder and host of 
Beatz & Barrelz, a conceptual event 
that fuses wine tasting, food pairing, 
and music, showcasing her creative 
versatility.

Who inspires you the most, or who do 
you have the greatest respect for?
I’m inspired by many people for 
di�erent reasons. Of course, DJ Zinhle 
and DJ Cyndo stand out; they paved 
the way for women in the industry and 
continue to push boundaries. In the 

Afrohouse space, I’d have to say Da 
Capo, as a producer and DJ. I love how 
he has pioneered the sound and 
consistently delivers great music. I also 
have a lot of respect for DJ Kent, who 
we grew up listening to and who has 
maintained the same incredible energy 
over the years, always giving us 
timeless bangers.

H

My ultimate goal is 
to share good 
music, get people 
dancing, and create 
joy. 

Tell us more about the Beatz and Barrelz

Beatz & Barrelz is a uniquely curated event that celebrates the perfect 
harmony of wine, food, and music. It is a community of wine enthusiasts, 
foodies, and lovers of good music. With Beatz and Barrelz, we are cultivat-
ing a space for wine appreciation and engaging curious minds interested in 
knowing/learning more about wine in a more casual/relaxed setting. This 
concept is basically a summary of who I am outside of my corporate girl 
mode.

What inspired you to birth this beautiful concept that is always sold out?

Ahahaha, love that it is always sold out. Beatz & Barrelz is centered around 
3 things I love the most: wine, food, and music. So I thought, putting them 
all in one basket and sharing them with others = sharing myself with them. I 
wanted to create a space where people come to have a good time with a 
beautiful glass of wine in hand and lots of laughter in the background. Most 
of the guests are also my biggest supporters in my DJ career, which is such 
a blessing. Beatz & Barrelz is an event I’m truly passionate about; it’s 
something really special to me.

When is the next session, and what can guests expect?

Our third edition is coming up on the 22nd of November at Alliance 
Francaise in Mbabane. It is a spring/summer edition, so patrons can expect 
more fresh ambiance, whispers of summer, and an unforgettable experi-
ence. All I can say is they have to prepare their palates for some delicious 
pairings. Wine will be poured, and glasses will be swirled till sunset.

Where do you see this concept in the next five years?

In the next 5 years, I see Beatz & Barrelz having grown into a bigger and 
well-established event o�ering the same beautiful experience. The goal is to 
continuously grow an authentic audience of wine, food, and music lovers. 
We aim to continuously give creatives a chance through collaborations with 
up-and-coming chefs, DJs/Artists, and artisans in Eswatini, giving them a 
platform to showcase their talents. We also plan to collaborate with local 
businesses, both SME and corporates that align with our brand, as well as 
wine brands from outside the country. We also intend to take the concept 
outside the country, further exposing our brand and creatives to a wider 
audience.

Thank you for your time Ndumz DJ, all the best in your next event

You are welcome, and thank you so much for this opportunity to be part of 
this publication.

NDUMZ DJ 

What has been the toughest challenge in 
your DJing career, and how did you 
overcome?

One of the toughest challenges would be 
securing gigs consistently. Now that I’m 
back in full-time employment, it is quite 
challenging to be out every other week-
end looking for gigs. I wouldn’t say I have 
overcome it yet, though I am working on 
di�erent strategies to do so. Being an 
introvert is also a factor because, believe 
it or not, I really enjoy being in my house 
doing absolutely nothing the whole 
weekend. But I am teaching myself the art 
of networking. Not an easy lesson, I must 
say.

What makes you stand apart from other 
Djs?

Hmmmm… I think my genuine support for 
other DJs and events set me apart. I 
attend a lot of events, just to support 
either someone on the line-up or the 
event itself. In that way, I get to meet 
people and interact with promoters, other 
DJs, and people in general. I am also a 
hard worker. My music selection and 
curation is something I put a lot of e�ort 
into to make sure my set is remembered, 
even if it's by one person. I never play the 
same set, ever, because in as in as much 
as I am performing for a crowd, I am also 
performing for myself, so I have to give 
myself something new every time.

What do you think are the biggest 
barriers to girls/women from taking up 
DJing professionally? 

This being a male-dominated space, a lot 
of women are not given much grace, 
especially in the early years of their DJing 
careers. And with every chance you get, 
you have to work 10 times as hard to 
prove yourself that you deserve the slot. 
Women are not given as many opportuni-
ties to be honest. Most line-ups either 
have one or two women, or none at all.

What’s one common mistake you see 
among up-and-coming DJs, and what 
advice would you give to those starting 
out?

Many upcoming DJs don’t put enough 
e�ort into building their brand. It’s 
important to be yourself and carve out 
your own path, what works for one artist 
won’t necessarily work for another. 
Authenticity is everything.

My advice to aspiring DJs is to keep 
putting in the hours and let your work 
speak for itself, it will pay o� eventually. 
And never forget that professionalism is 
key; it plays a huge role in how far you go 
in this industry.

Entertainment

8    #KULTURE | ISSUE 3

www.kulture.co.sz



 
 ,

NDUMZ DJ 
The music industry’s gender landscape is evolving, with more women confidently 
taking their place, especially within the dance music scene. Among these trailblaz-
ers is Ndumz DJ, a Swazi-born, South African-based Afrohouse, Afrotech, and EDM 
artist who is breaking barriers and reshaping the narrative of women in music. 
Ndumz DJ has made local and international waves, performing on major stages 
and challenging stereotypes in a male-dominated field. Navigating a competitive 
industry while fighting societal expectations hasn't been easy, but her passion and 
resilience have positioned her as a force to be reckoned with.
By: Ayanda Dlamini

er love for music, house music 
in particular, was sparked 
shortly after high school when 

she was introduced to the club scene, 
attending events hosted by the likes of 
Swazi Boy Entertainment. The bug bit 
hard and never left, growing even 
stronger after varsity, while she was 
already employed. Feeling unfulfilled in 
her 9-to-5 job, she took a bold leap of 
faith in 2021, resigning and enrolling at 
Rise Academy to pursue her passion 
full-time. Her big break came in March 
2023, when she was invited to perform 
at an Unleash The Wolf (UTW) event at 
Kitchener’s in Johannesburg.

Since then, she has lit up dance floors 
at major events including the MTN 
Bushfire Festival, Standard Bank Luju 
Food & Lifestyle Festival, Corona 
Sunsets, Soundset Sundays, House 
Music Fest, Unleash The Wolf, and Fete 
de la Musique, among many others.

Today, Ndumz DJ is not only setting 
dancefloors ablaze but also inspiring a 
new generation of female artists to 
chase their dreams, a living reminder 
that life always has more to o�er.

She is also the founder and host of 
Beatz & Barrelz, a conceptual event 
that fuses wine tasting, food pairing, 
and music, showcasing her creative 
versatility.

Who inspires you the most, or who do 
you have the greatest respect for?
I’m inspired by many people for 
di�erent reasons. Of course, DJ Zinhle 
and DJ Cyndo stand out; they paved 
the way for women in the industry and 
continue to push boundaries. In the 

Afrohouse space, I’d have to say Da 
Capo, as a producer and DJ. I love how 
he has pioneered the sound and 
consistently delivers great music. I also 
have a lot of respect for DJ Kent, who 
we grew up listening to and who has 
maintained the same incredible energy 
over the years, always giving us 
timeless bangers.

H

My ultimate goal is 
to share good 
music, get people 
dancing, and create 
joy. 

Tell us more about the Beatz and Barrelz

Beatz & Barrelz is a uniquely curated event that celebrates the perfect 
harmony of wine, food, and music. It is a community of wine enthusiasts, 
foodies, and lovers of good music. With Beatz and Barrelz, we are cultivat-
ing a space for wine appreciation and engaging curious minds interested in 
knowing/learning more about wine in a more casual/relaxed setting. This 
concept is basically a summary of who I am outside of my corporate girl 
mode.

What inspired you to birth this beautiful concept that is always sold out?

Ahahaha, love that it is always sold out. Beatz & Barrelz is centered around 
3 things I love the most: wine, food, and music. So I thought, putting them 
all in one basket and sharing them with others = sharing myself with them. I 
wanted to create a space where people come to have a good time with a 
beautiful glass of wine in hand and lots of laughter in the background. Most 
of the guests are also my biggest supporters in my DJ career, which is such 
a blessing. Beatz & Barrelz is an event I’m truly passionate about; it’s 
something really special to me.

When is the next session, and what can guests expect?

Our third edition is coming up on the 22nd of November at Alliance 
Francaise in Mbabane. It is a spring/summer edition, so patrons can expect 
more fresh ambiance, whispers of summer, and an unforgettable experi-
ence. All I can say is they have to prepare their palates for some delicious 
pairings. Wine will be poured, and glasses will be swirled till sunset.

Where do you see this concept in the next five years?

In the next 5 years, I see Beatz & Barrelz having grown into a bigger and 
well-established event o�ering the same beautiful experience. The goal is to 
continuously grow an authentic audience of wine, food, and music lovers. 
We aim to continuously give creatives a chance through collaborations with 
up-and-coming chefs, DJs/Artists, and artisans in Eswatini, giving them a 
platform to showcase their talents. We also plan to collaborate with local 
businesses, both SME and corporates that align with our brand, as well as 
wine brands from outside the country. We also intend to take the concept 
outside the country, further exposing our brand and creatives to a wider 
audience.

Thank you for your time Ndumz DJ, all the best in your next event

You are welcome, and thank you so much for this opportunity to be part of 
this publication.

NDUMZ DJ 

What has been the toughest challenge in 
your DJing career, and how did you 
overcome?

One of the toughest challenges would be 
securing gigs consistently. Now that I’m 
back in full-time employment, it is quite 
challenging to be out every other week-
end looking for gigs. I wouldn’t say I have 
overcome it yet, though I am working on 
di�erent strategies to do so. Being an 
introvert is also a factor because, believe 
it or not, I really enjoy being in my house 
doing absolutely nothing the whole 
weekend. But I am teaching myself the art 
of networking. Not an easy lesson, I must 
say.

What makes you stand apart from other 
Djs?

Hmmmm… I think my genuine support for 
other DJs and events set me apart. I 
attend a lot of events, just to support 
either someone on the line-up or the 
event itself. In that way, I get to meet 
people and interact with promoters, other 
DJs, and people in general. I am also a 
hard worker. My music selection and 
curation is something I put a lot of e�ort 
into to make sure my set is remembered, 
even if it's by one person. I never play the 
same set, ever, because in as in as much 
as I am performing for a crowd, I am also 
performing for myself, so I have to give 
myself something new every time.

What do you think are the biggest 
barriers to girls/women from taking up 
DJing professionally? 

This being a male-dominated space, a lot 
of women are not given much grace, 
especially in the early years of their DJing 
careers. And with every chance you get, 
you have to work 10 times as hard to 
prove yourself that you deserve the slot. 
Women are not given as many opportuni-
ties to be honest. Most line-ups either 
have one or two women, or none at all.

What’s one common mistake you see 
among up-and-coming DJs, and what 
advice would you give to those starting 
out?

Many upcoming DJs don’t put enough 
e�ort into building their brand. It’s 
important to be yourself and carve out 
your own path, what works for one artist 
won’t necessarily work for another. 
Authenticity is everything.

My advice to aspiring DJs is to keep 
putting in the hours and let your work 
speak for itself, it will pay o� eventually. 
And never forget that professionalism is 
key; it plays a huge role in how far you go 
in this industry.

www.kulture.co.szEntertainment

#KULTURE | ISSUE 3   9



Join Forces for an Unforgettable Season

Eswatini Bank
& Pinky Glover

Summer is o�cially here, and with it comes a reason to 
celebrate, spoil ourselves, and spend! As the year winds 
down, Eswatini Bank is turning up the heat with the 
"Fetch Your Summer  Reloaded" campaign, an exciting 
initiative that transforms everyday spending into thrilling 
experiences.

In a dynamic collaboration, Eswatini Bank has teamed up 
with entrepreneur & influencer Pinky Glover to show that 
you can spend smart and stay stylish all season long.

Running from September to December 2025, this 
campaign rewards loyal customers with experiences 
money can’t buy, from luxury getaways to live concert 
experiences, just for using your Eswatini Bank debit card.

Style Meets Spending
Pinky Glover, founder of Honey Child Style (HCS), is 
thrilled about the partnership.

“The Fetch Your Summer – Reloaded campaign is all 
about celebrating the season with confidence, freedom, 
and fun, while being rewarded for simply using your 
Eswatini Bank debit card,” she said.

She expressed how honoured she feels to be part of an 
initiative that empowers people while promoting local 
pride. “Partnering with Eswatini Bank, a proudly local 
brand that continues to evolve and meet the modern 
customer’s needs, feels deeply aligned with my personal 
values. HCS has always stood for boldness, individuality, 
and inspiring confidence. It’s exciting to collaborate with a 
brand that shares those ideals and shows the world that 
local brands and influencers can create world-class 
campaigns.”

Pinky added, “All you have to do is use your Eswatini 
Bank debit card for shopping, dining, travel, or everyday 
errands, and you could be one of the lucky winners. I love 
that this campaign encourages people to enjoy life, spend 
smartly, and create lasting memories.”

So, tap, swipe, and spend with confidence. Your next 
transaction could fetch you something incredible.

The campaign’s vibrant message is simple and powerful: 
make your everyday spending count.

Whether you’re shopping online, grabbing groceries, or 
treating yourself to a night out, every transaction brings 
you closer to amazing prizes.

Eswatini Bank’s Executive Manager Marketing, Lindiwe 
Shongwe, shares that the campaign is more than just a 
giveaway.

“We want every swipe to bring our customers closer to a 
memorable getaway, a dream concert, or a well-deserved 
treat. It’s our way of saying thank you for choosing 
Eswatini Bank.”

Getting in on the action couldn’t be simpler, aligning with 
the bank’s drive for digital convenience. To enter, Eswatini 
bank customers need to make 15 or more debit-card 
purchases, excluding cash withdrawals, between now and 
December 2025. 

This simplicity encourages customers to embrace the 
ease of cashless payments for everything from daily 
needs to international transactions using their Master-
Card-powered debit cards.

Eligible accounts include Lwati, Low-cost, Umlamuli, 
Sisekelo, Individual Current Account and Private Banking 
customers.

Epic Prizes Await!
Here’s what’s up for grabs for lucky cardholders:

The Ultimate Safari Escape
Win a luxurious getaway for two to the exclusive Mkhaya 
Game Reserve.

Includes:

• One-night stay

• Dinner, bed and breakfast

• Guided game drive

A true wildlife experience — all from simply using your 
card!

R&B Royalty Live in South Africa
Get concert-ready with these unforgettable music 
experiences:

• Karyn White Live in Johannesburg – Double tickets + 
accommodation

• Babyface All White Sessions in Pretoria – Four tickets 
(two double sets) + accommodation

By: Ayanda Dlamini
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How DJ Cybos & Nomalungelo
are changing radio & bringing new energy...

By: Ayanda Dlamini

The Eswatini Broadcasting and Infor-
mation Services (EBIS) is finally deliv-
ering the on-air energy and creativity 
that listeners have been craving for 
years. One of the most exciting 
aspects of the station’s recent evolu-
tion is the fresh diversity of voices now 
taking centre stage.
One radio show that has quickly carved out a special place 
in listeners’ hearts is The Afternoon Escape on EBIS 2. 
Hosted by Sibongiseni “DJ Cybos” Lukhele and songstress 
Nomalungelo Dladla, alongside radio veteran Lindelwa 
“Lindz” Mafa, the programme has become more than just a 
broadcast, it’s a movement. 

Since its launch earlier this year, The Afternoon Escape has 
aimed to uplift local talent, challenge conventional radio 
norms, and create an interactive space where listeners can 
engage, connect, and unwind.

Designed as an intentional escape from the everyday grind, 
the show airs live every Wednesday from 4 PM to 6 PM, 
aligning with the popular drive-time slot familiar to audienc-
es who also listen to famous South African radio stations. 
It’s not just a radio programme, it’s a vibrant experience that 
redefines what afternoons on the airwaves can be.

Meet Your Hosts!
Music has evolved from a hobby to a way of life for DJ 
CYBOS as his DJ’ing career has grown from a pastime to an 
extension of who he is. 
This has allowed him to play at some of the country’s and 
neighbouring states' most prestigious venues.  Sibongiseni 
Lukhele, as he is known o� the decks, discovered his 
passion for music in his early youth and over the years has 
developed a unique palate and flair for various genres of 
music, which in turn, has made him into the versatile DJ he is 
today. 

From Old-School grooves and Soul to Hip-Hop, R&B, Jazz, 
and House, Cybos has built a reputation as a versatile and 
respected DJ, earning accolades across club events, 
festivals, and corporate gigs alike. Beyond his DJ’ing 
prowess, he is also an accomplished producer, voice-over 
artist, events curator, and entrepreneur, demonstrating a 
multifaceted talent that continues to shape the entertain-
ment landscape. 

NOMALUNGELO DLADLA is one of Eswatini’s leading 
female Afro-soul artists, making an indelible mark on the 
music scene since coming onto the scene in 2009. She 
shot to prominence with her breakout single,’ Imiyalo’, 
released at just 21, followed by her acclaimed debut 
album, Lilungelo Lami. A consummate performer and 
storyteller, Nomalungelo has graced nearly every major 
stage in the country, captivating audiences with her 
soulful presence.

Her collaborations read like a who’s who of Southern 
African music, including work with the late Robbie 
Malinga, DJ Sbu, Ringo Madlingozi, The Antidotes, 
Siyinqaba, Tebe Mjalefa, and Sub Jams, amongst others.

Beyond music, Nomalungelo is a versatile talent, 
sought-after as a voice-over artist, event host, and 
marketing and communications consultant. Her portfolio 
features work with prominent brands such as Kiwi, LUX, 
Soft’n Free, Sasko Bread, the United Nations, and IDM, 
among others, demonstrating her ability to make an impact 
both on and o� the stage.

What initially inspired you to become a radio host or DJ? 
DJ CYBOS: EBIS has always been a dream platform for me, 
as our biggest radio platform in the 
country. This isn’t my first experi-
ence on the airwaves. I previous-
ly worked at Nandos Radio from 
2008 to 2011 while still in South 
Africa,

  

ON AIRON AIR
and more recently, I had the pleasure of contributing to 
UNESWA FM from 2022 to 2024.

Radio has always been a true passion of mine: it’s a powerful 
way to express yourself, explore meaningful topics, and 
connect with a wide and diverse audience.

During my time in South Africa, I was inspired by some of the 
greatest radio personalities of our era, Glen Lewis, DJ Fresh, 
Thomas Msengana (Bad Boy T), and many others who 
defined late 90s and early 2000s radio at stations like YFM 
and Metro FM. They showed me the magic of radio: the more 
you listen to a show, the more you feel like a part of it. You 
get to know the hosts, their opinions, and even connect with 
a single listener who shares your views.

I deeply respect the enduring power of this medium. Even if 
radio isn’t as dominant as it once was, its reach remains 
undeniable. More often than not, when people get into their 
cars, their first instinct is to tune in before playing their own 
music. That connection, that shared experience, is what 
makes radio timeless.

NOMALUNGELO: It all happened almost by chance. On 
World Radio Day 2025 in February, our producer, Lindz, 
invited a few of us who share a passion for radio to collabo-
rate on-air for the day. The chemistry was instant, and the 
show went so well that EBIS 2 management decided it 
should become a regular feature, and the rest is history.

Even though my background is in music, I’ve always felt 
completely at home on radio and television. My love for 
creativity and storytelling naturally drew me here; it truly 
feels like the space I was always meant to be in.

What has been the most rewarding aspect of hosting your 
show? 

DJ CYBOS: I think for me, it's being able to present and 
deliver a di�erent style of 

radio, in terms of 
presentation and 
the music we 
play every 
week. Being 
able to share 
opinions and 
hear the 
opinions of 
the public 
on certain 

topics and the features we have is the most rewarding for 
me.

What is something listeners might not know about the 
behind-the-scenes aspects of your show? 

DJ CYBOS: There is quite a lot of preparation that happens 
for us to host a seamless show on Radio. All the topics and 
features are carefully selected and curated to ensure we 
have relevant and engaging talking points that connect and 
speak to all our listeners.

NOMALUNGELO: We spend a lot of time debating our on-air 
topics. If a subject doesn’t seem engaging enough for a 
deeper conversation, we cut it. Every topic is chosen with 
intention and passion.

Cybos, you were previously involved with Hala Radio, a 
platform that aimed to break new ground for online radio 
in Eswatini. What ultimately became of that venture, and 
how do you see the future of radio, especially online radio, 
evolving in the country?

CYBOS: With Hala Radio it was an amazing platform, as it 
was at a time when we didn't know what was happening and 
where we were going in the world, regarding Covid19. As we 
were not gigging, it was the perfect platform to express our 
love for music and radio presenting in the kingdom. Online 
radio will break boundaries now and in the future, as it will 
be one of the media that will have human interaction. It 
might not look like it yet, but I truly believe radio is a staple 
in life. Online radio is the natural progression, given the way 
people consume media now. It might not have caught on at 
the moment, but eventually it will.

What can listeners expect from The Afternoon Escape for 
the rest of 2025 and into 2026? 

DJ CYBOS: Look, I cannot over-promise anything; all I can 
say is we will continue to bring out listeners' cutting-edge, 
world-class interactive radio. We are committed to showing 
and inspiring the youth and our peers on what radio should 
sound like. Making sure we have engaging topics, fun 
features, and good music. On a Cybos front, all I can say is 
there is a lot in the works. I really don't like revealing and 
making promises. But things are happening. We also have 
standing weekly events, such as ‘Throwback Nights and 
Thursdays Comedy’ at 23:28, with Mdura, and Tranquil 
Sundays at The Zesty Lemon (Malagwane Gardens), happen-
ing every Sunday till the year ends. We also have the Millin 
Market, which is a great platform for small businesses that 
want to get their products out there, which happens monthly 
at The Millin at Mbabane Club. There are also quite a few 
collaborations in the works that I cannot speak about, but 
follow me on socials to keep up with what is going on with 
me.

Noma, looking ahead, what exciting developments can fans 
expect from you, any upcoming projects on the horizon?

NOMALUNGELO: Yeah, I’m working on some new music but 
I’d prefer not to divulge too much at this stage. 
OK, thank you guys and
all the best!
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How DJ Cybos & Nomalungelo
are changing radio & bringing new energy...

By: Ayanda Dlamini

The Eswatini Broadcasting and Infor-
mation Services (EBIS) is finally deliv-
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that listeners have been craving for 
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tion is the fresh diversity of voices now 
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Designed as an intentional escape from the everyday grind, 
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It’s not just a radio programme, it’s a vibrant experience that 
redefines what afternoons on the airwaves can be.

Meet Your Hosts!
Music has evolved from a hobby to a way of life for DJ 
CYBOS as his DJ’ing career has grown from a pastime to an 
extension of who he is. 
This has allowed him to play at some of the country’s and 
neighbouring states' most prestigious venues.  Sibongiseni 
Lukhele, as he is known o� the decks, discovered his 
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today. 
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sought-after as a voice-over artist, event host, and 
marketing and communications consultant. Her portfolio 
features work with prominent brands such as Kiwi, LUX, 
Soft’n Free, Sasko Bread, the United Nations, and IDM, 
among others, demonstrating her ability to make an impact 
both on and o� the stage.

What initially inspired you to become a radio host or DJ? 
DJ CYBOS: EBIS has always been a dream platform for me, 
as our biggest radio platform in the 
country. This isn’t my first experi-
ence on the airwaves. I previous-
ly worked at Nandos Radio from 
2008 to 2011 while still in South 
Africa,

  

ON AIRON AIR
and more recently, I had the pleasure of contributing to 
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the music we 
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opinions of 
the public 
on certain 

topics and the features we have is the most rewarding for 
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topics. If a subject doesn’t seem engaging enough for a 
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Cybos, you were previously involved with Hala Radio, a 
platform that aimed to break new ground for online radio 
in Eswatini. What ultimately became of that venture, and 
how do you see the future of radio, especially online radio, 
evolving in the country?
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might not look like it yet, but I truly believe radio is a staple 
in life. Online radio is the natural progression, given the way 
people consume media now. It might not have caught on at 
the moment, but eventually it will.

What can listeners expect from The Afternoon Escape for 
the rest of 2025 and into 2026? 

DJ CYBOS: Look, I cannot over-promise anything; all I can 
say is we will continue to bring out listeners' cutting-edge, 
world-class interactive radio. We are committed to showing 
and inspiring the youth and our peers on what radio should 
sound like. Making sure we have engaging topics, fun 
features, and good music. On a Cybos front, all I can say is 
there is a lot in the works. I really don't like revealing and 
making promises. But things are happening. We also have 
standing weekly events, such as ‘Throwback Nights and 
Thursdays Comedy’ at 23:28, with Mdura, and Tranquil 
Sundays at The Zesty Lemon (Malagwane Gardens), happen-
ing every Sunday till the year ends. We also have the Millin 
Market, which is a great platform for small businesses that 
want to get their products out there, which happens monthly 
at The Millin at Mbabane Club. There are also quite a few 
collaborations in the works that I cannot speak about, but 
follow me on socials to keep up with what is going on with 
me.

Noma, looking ahead, what exciting developments can fans 
expect from you, any upcoming projects on the horizon?

NOMALUNGELO: Yeah, I’m working on some new music but 
I’d prefer not to divulge too much at this stage. 
OK, thank you guys and
all the best!
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25
he Swazi Plaza Nights event 
has cemented its legacy as 
one of Eswatini's most consis-

tent and celebrated lifestyle events. 
As it proudly celebrates its 25th 
Edition milestone, Swazi Plaza is 
marking two years and one month of 
successfully transforming Mbabane's 
landscape.

This achievement is more than just a 
number; it’s a powerful story of 
community and economic impact. 
Over 24 successful editions, Swazi 
Plaza Nights has created an essential 
platform for food establishments, 
artists, and suppliers, fostering a 
strong sense of community right in 
the heart of the capital. The contin-
ued success positions Swazi Plaza as 
a key driver of culture and entertain-
ment in Eswatini, reinforcing its 
strong relationship with the public, 
stakeholders, and partners. The event 
is now a cultural staple.

This milestone provides the perfect 
moment to showcase the event’s 
journey, share voices from partners 
who have benefited, and communi-
cate Swazi Plaza’s vision for sustain-
ing and growing the event into the 
future.

Siphiwe Nxumalo, Swazi Plaza’s 
Marketing and Promotions O�cer, 
shares the organization's gratitude: 
“This 25th Edition is a landmark 
worth celebrating. It is a moment to 
deeply thank our community of 
Mbabane for their ongoing support, 
as well as our incredible food estab-
lishments, artists, and sponsors for 
their continued participation. Their 
loyalty has been the cornerstone that 
has cemented Swazi Plaza Nights as 
a true cultural staple and the leading 
lifestyle destination in the capital. We 
are excited to continue growing this 
platform and sharing our future 
vision with the community for the 
years to come.”
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THE HEART BEHIND
EVERY BUCKET

KFC Eswatini Celebrates
It’s Restaurant GMs 

alk into any KFC 
restaurant in 
Eswatini and 
you’ll find more 

than just hot meals and 
smiling faces you’ll feel a 
sense of warmth, pride, 
and belonging. That atmo-
sphere doesn’t happen by 
chance. At the heart of it 
all is a leader who brings 
people and purpose 
together: the Restaurant 
General Manager, or RGM.

KFC’s RGMs are the heart-
beat of every store. More 
than just managers, they 
serve as mentors, problem 
solvers, and community 
builders. From guiding new 
team members on their 
first day to ensuring every 
customer feels welcomed, 
their role extends far 
beyond daily operations. 
They uphold KFC’s global 
standards while remaining 
deeply rooted in the values 
and culture that make 
Eswatini unique.

“These individuals are the 
glue that holds each 
restaurant together,” says 
Greg, KFC’s General Oper-
ations Manager. “They 
don’t just run shifts or track 
numbers they inspire 
teams, create opportuni-
ties, and build experiences 
that keep families coming 
back. They are the first to 
step in when challenges 
arise, and the last to leave 

once everything is in 
place.”

More than that, RGMs 
reflect the spirit of the 
communities they serve. 
They celebrate local 
culture, uplift their teams, 
and ensure that every KFC 
restaurant feels like home. 
Their ability to balance 
people, performance, and 
passion is what makes 
them exceptional. They 
embody care, pride, and 
resilience qualities that 
resonate deeply with both 
their teams and their 
customers.

KFC Eswatini is proud to 
celebrate its RGMs, not just 
as leaders of restaurants, 
but as leaders within the 
community. They are the 
bridge between the world’s 
most loved chicken brand 
and the people of Eswatini, 
carrying forward a tradi-
tion of excellence and a 
future filled with
promise.

W

KFC Nkonyeni
MLAMULI MALINDZISA

KFC Siteki
AYANDA DLAMINI

KFC Matsapha Link
MPENDULO DLAMINI

KFC Piggs Peak
MLONDI SITHOLE

KFC Manzini Bus Rank
NONTOKOZO DLAMINI

KFC Mbabane Plaza
MUSA SIMELANE

KFC Gables
SIBUSISO MNGOMEZULU

KFC Nhlangano
SANDILE MADUNA

KFC Manzini President Ctr.
SIHLE GAMEDZE

KFC Ngwenya
SIBUSISO SHONGWE

KFC Ezulwini,Cresent
FISIWE NDLALA

KFC Matsapha, Mahhala
JOZANE MAZIYA

KFC Malkerns
DAISY TSABEDZE

KFC Mbabane, Sosiza Rd
THOBILE ZWANE
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Tenele Simelane Mimi's Passion
for Personalised Skincare

Your Skin:
For Tenele Simelane famously known as Mimi, the 
journey to becoming a specialised skincare expert wasn't a 
straight path, it was a personal awakening. While a child-
hood dream of becoming a flight attendant was initially 
fuelled by her passion for all things beauty, it was a pivotal 
experience with postpartum hormonal changes that 
truly ignited her calling. This personal trial led her to the 
profound realisation that her destiny was not in the skies, 
but in helping others heal and nurture their skin.

More Than Just Aesthetics: The 
Mimi's Organics Philosophy
Mimi’s vision for Mimi's Organics is 
simple yet powerful: "Love Your 
Skin." For her, this signifies more 
than just surface-level beauty, it's 
about genuinely embracing and 
nurturing one's natural self as a 
commitment to overall health and 
well-being. This core principle is the 
bedrock of her professional practice.

Mimi’s Organics distinguishes itself 
through a unique, personalised 
approach that goes beyond quick 
fixes. "We centre on addressing the 
underlying causes of skin concerns 
rather than just treating the symp-
toms," Mimi explains. She is deter-
mined to dispel the common miscon-
ception that skincare is merely about 
aesthetics, emphasising its vital 
importance for overall health and 
confidence

The most rewarding aspect of her 
work is witnessing the positive 
impact on her clients' lives. As Mimi 
notes, when clients start their journey 
with Mimi's Organics, they often 
experience significant improvements 
in their skin's health and an increase 
in their confidence.

Navigating the Seasons: Skincare for 
Spring
As we move from the harsh dryness 
of winter and into the vibrant, 
warmer air of Spring, Mimi emphasis-
es that our skincare routine must 
change, too. "The change in season is 
a critical time to reassess your 
routine," she advises. "Spring often 
brings increased humidity and more 
sun exposure, which means we need 
to adjust our treatments to keep the 
skin balanced, protected, and clear."

Mimi's Spring Skincare Essentials:

• Lighter Moisturisation: Transition 
from heavy winter creams to 
lighter, oil-free lotions to 
prevent clogged pores as 
humidity rises.

• Boost Exfoliation: Shed the dead, 
dull skin accumulated during 
winter. Treatments like Derma-
planing or gentle chemical 
exfoliants are perfect for reveal-
ing brighter skin and preparing it 
for better product absorption.

• Prioritise SPF: Sun exposure 
increases dramatically in the 
spring. Mimi stresses the impor-
tance of using a high-quality, 
broad-spectrum sunscreen daily 
to protect against UV damage 
and premature aging.

The Transformative Client Journey
A transformative journey at Mimi's 
Organics begins with a thorough 
assessment to truly understand the 
individual’s needs. This is followed by 
a customised treatment plan and 
ongoing support to ensure lasting 
results. The philosophy behind these 
personalised treatments centres on 
addressing the underlying causes of 
skin concerns, not just the surface 
symptoms.

Clients describe the experience at 
Mimi's Organics as relaxing, educa-
tional, and results-driven, often 
citing the personalised attention and 
the visible improvements in their skin 
as their favourite part of a session.

Signature Services Tailored to You
Mimi's Organics provides person-
alised treatments and promoting 
overall skin health through a variety 

of advanced services. Each treatment 
is tailored to the individual's unique 
needs and skin type for optimal, 
lasting results:

• Dermaplaning: This non-invasive 
exfoliation technique uses a 
sterile blade to remove dead skin 
cells and vellus hair (peach fuzz), 
instantly revealing smoother, 
brighter skin—a perfect treat-
ment for a Spring skin reset.

• Microneedling: A powerful 
procedure that involves creating 
tiny punctures to stimulate the 
production of collagen and 
elastin, improving the appear-
ance of wrinkles, scars, and 
uneven skin tone.

• Hydrafacial: A multi-step treat-
ment that cleanses, exfoliates, 
extracts, and hydrates. It utilises 
a unique vortex-fusion technolo-
gy to deliver essential antioxi-
dants, peptides, and hyaluronic 
acid, leaving the skin refreshed 
and rejuvenated.

• Lipo Injections (Lipotropic): 
Beyond facial care, Mimi's 
Organics o�ers lipotropic 
injections. These involve injecting 
substances like vitamins, miner-
als, and amino acids into target-
ed areas to help break down fat, 
often used as a supplement to 
diet and exercise for weight loss 
and body contouring.

If you’re ready to move past quick 
fixes and commit to a skincare 
journey that nurtures your health and 
confidence from the root up, Mimi’s 
Organics invites you to embrace the 
philosophy: Love Your Skin.

Love 

By:Tlalane Dlamini | Photo Cred: Mimi Organics
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A Look at Eswatini’s

Premier Fitness Destination

Q. Please kindly introduce yourself, including the 
role you play at Eswatini Fitness Centre and what 
inspired you to become a fitness professional.
My name is Ntsiki Maziya and I serve as Administra-
tor of Eswatini Fitness Centre. My journey into the 
fitness industry was driven by a deep passion for 
health, wellness, and helping individuals achieve 
their personal fitness goals. Over the years, I have 
witnessed the transformative power of exercise in 
enhancing not only physical well-being but also 
mental and emotional health. At Eswatini Fitness 
Centre, my goal is to create a supportive and 
motivating environment where individuals of all 
fitness levels can thrive.

Q. What types of fitness programmes does the 
centre o�er?
Eswatini Fitness Centre o­ers a diverse range of 
fitness programmes tailored to meet di­erent needs 
and preferences. These include:

▪ Strength training and functional fitness

▪ Cardiovascular workouts

▪ High-Intensity Interval Training (HIIT)

▪ Group fitness classes (e.g., aerobics, dance, 
spinning)

▪ Personal training sessions

▪ Wellness and flexibility programmes

Q. How does the centre cater to individuals with 
di�erent fitness levels?
At Eswatini Fitness Centre, we recognise that every 
individual is at a di­erent stage in their fitness 
journey. Our programmes are designed to be 
scalable, allowing beginners to ease into workouts 
while o­ering more advanced options for experi-
enced athletes. Our trainers assess each member’s 
fitness level and recommend suitable programmes, 
ensuring that workouts are both e­ective and safe.
Q. Are there personalised training options avail-
able for members?
A. Yes, we o­er personalised training options, 
including one-on-one coaching with certified 
trainers. These sessions are designed to help mem-
bers achieve specific fitness goals, whether it’s 
weight loss, muscle gain, rehabilitation, or endur-
ance training. Personalised programmes include 
tailored workout routines, nutritional guidance, and 
progress tracking.

By: Nothando Masilela

Ntsiki Maziya, the dedicated Administrator of Eswatini Fitness 
Centre, opens up about her journey into fitness, the centre’s inclusive 
programmes, and how Eswatini Fitness Centre empowers individuals 

of all fitness levels. From personalised training to group classes and well-
ness initiatives, get the full scoop on what makes Eswatini Fitness Centre a 
leading health and fitness hub in Eswatini.
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their personal fitness goals. Over the years, I have 
witnessed the transformative power of exercise in 
enhancing not only physical well-being but also 
mental and emotional health. At Eswatini Fitness 
Centre, my goal is to create a supportive and 
motivating environment where individuals of all 
fitness levels can thrive.

Q. What types of fitness programmes does the 
centre o�er?
Eswatini Fitness Centre o­ers a diverse range of 
fitness programmes tailored to meet di­erent needs 
and preferences. These include:

▪ Strength training and functional fitness

▪ Cardiovascular workouts

▪ High-Intensity Interval Training (HIIT)

▪ Group fitness classes (e.g., aerobics, dance, 
spinning)

▪ Personal training sessions

▪ Wellness and flexibility programmes

Q. How does the centre cater to individuals with 
di�erent fitness levels?
At Eswatini Fitness Centre, we recognise that every 
individual is at a di­erent stage in their fitness 
journey. Our programmes are designed to be 
scalable, allowing beginners to ease into workouts 
while o­ering more advanced options for experi-
enced athletes. Our trainers assess each member’s 
fitness level and recommend suitable programmes, 
ensuring that workouts are both e­ective and safe.
Q. Are there personalised training options avail-
able for members?
A. Yes, we o­er personalised training options, 
including one-on-one coaching with certified 
trainers. These sessions are designed to help mem-
bers achieve specific fitness goals, whether it’s 
weight loss, muscle gain, rehabilitation, or endur-
ance training. Personalised programmes include 
tailored workout routines, nutritional guidance, and 
progress tracking.
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Ntsiki Maziya, the dedicated Administrator of Eswatini Fitness 
Centre, opens up about her journey into fitness, the centre’s inclusive 
programmes, and how Eswatini Fitness Centre empowers individuals 

of all fitness levels. From personalised training to group classes and well-
ness initiatives, get the full scoop on what makes Eswatini Fitness Centre a 
leading health and fitness hub in Eswatini.

Q. What kind of equipment and facilities does 
the centre provide?
EFC is equipped with state-of-the-art fitness 
equipment, including:

Free weights and resistance machines

Treadmills, stationary bikes, and rowing 
machines

Functional training equipment (battle ropes, 
kettlebells, TRX)

A dedicated space for group classes

Locker rooms with shower facilities

Q. What group fitness classes are available, and 
how often are they scheduled?
Classes are scheduled throughout the week, 
including mornings and evenings, to accommo-
date di­erent schedules. We o­er a variety of 
group fitness classes, including:

▪ Aerobics

▪ Power resistance training (PRT)

▪ Spinning

▪ HIIT sessions

▪ Strength and conditioning classes

Q. What are the most popular group classes, 
and what makes them unique?
Some of our most popular classes include 
aerobics, PRT, HIIT, and strength training. These 
classes stand out because of their energetic 
atmosphere, highly engaging instructors, and 
the sense of community they create among 
participants.

Q. How does personal training work at the 
centre?
Personal training at EFC involves an initial 
consultation where a trainer assesses the mem-
ber’s fitness level, goals, and any specific 
requirements. Based on this assessment, a 
customised workout and nutrition plan is creat-
ed. Members receive continuous support, prog-
ress tracking, and motivation from their 
assigned trainer.

Q. Does the centre o�er fitness assessments or 
progress tracking for members?
Yes, we provide fitness assessments to help 
members track their progress. These assess-

ments may include body composition analysis, 
strength and endurance tests, flexibility mea-
surements, and personalised feedback.

Q. What membership options are available, and 
what do they include?
EFC o­ers a range of membership options, 
including:

Monthly, quarterly, and annual memberships

Access to gym equipment, group fitness classes, 
and locker room facilities

Discounts on personal training and wellness 
programmes

Q. Are there wellness programmes, such as 
yoga, meditation, or stress management 
sessions?
Yes, we incorporate wellness programmes such 
as yoga, pilates, and mindfulness sessions to 
promote overall well-being. These programmes 
are designed to help members improve flexibili-
ty, reduce stress, and enhance mental clarity.

Q. What special events, challenges, or fitness 
competitions does the centre organise?
EFC hosts regular fitness challenges, themed 
workout events, and competitions to keep 
members motivated. Some of our events include 
weight loss challenges, strength competitions, 
and outdoor fitness boot camps.

Q. What are the operating hours, and is the 
centre accessible on weekends and holidays? 
Please also provide the full physical address for 
the centre for interested potential clients.
Eswatini Fitness Centre operates as follows:

• Monday – Friday: 4am - 9pm

• Saturday: 5am - 1pm

• Public Holidays: 5am - 1pm

Our facility is conveniently located at:

Lot 812, Shiselweni Avenue

Matsapha Industrial Site 

For enquires, membership details, or class 
schedules, feel free to contact us at 7630 5665.
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SHOP NO. 3, KARLYN CENTER, MBABANE

+268 7663 2180
+268 2404 1636
catsdogs@hub.co.sz

Cats & Dogs Pet Shop, a family-founded business at Shop #3, Karlyn Center in Mbabane, 
has grown into a premier destination for pet enthusiasts. Offering an extensive range of 
high-quality food, accessories, and essentials for dogs, cats, fish, birds, rabbits, rodents, 
and more, it caters to all your pet care needs with dedication and variety.

CATS & DOGS PET SHOP

Urban-dwelling pet owners can ensure their pets thrive in these 
environments by choosing adaptive solutions that prioritize comfort, 
stimulation, and safety in limited spaces.

- For indoor living, provide bedding to create restful areas for cats, 
dogs, and small animals within compact apartments. 

- Outdoors, provide durable, weather-resistant outdoor shelters or 
kennels to provide a secure retreat.

- Keep pets mentally and physically engaged with interactive toys and 
playdens, which are essential for countering the constraints of urban 
settings.

- For fish and birds, maintain their well-being with tailored aquarium 
setups and bird essentials like cages, perches, and feeding systems.

- A very important provision for pets in urban areas, is a means of safe 
and convenient transportation when needed. Keep a travel cage, 
waterproof Seat cover, and a leash and collar/harness. This is key for 
the safety of your pet(s), and other people in transit.

Cats & Dogs supports these needs with a wide range of cozy bedding, 
sturdy outdoor shelters, engaging toys, and specialized aquatic and 
avian supplies, helping you create a nurturing and stimulating 
environment for your urban pets.

LIVING WITH PETS IN URBAN AREAS

Your 2nd-Best Friends!
Our Staff are dedicated to helping you, help

your pet friends, as customer service is our core focus.
Visit us today! and we promise; your pet pals will thank you for it.

@catsanddogssz Cats & Dogs Pet Shop
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Accessories, Toys & Essentials
Available in Store

As spring transitions to summer, pet owners should take proactive steps 
to keep their pets comfortable, hydrated, and safe from seasonal 
challenges like high temperatures and pests.

• Prioritize cooling solutions by providing shaded resting areas and 
breathable bedding to prevent overheating, especially for dogs and 
cats lounging on balconies or in small yards. Ensure constant access 
to fresh water with bowls or automatic dispensers

• Engage pets with durable toys and agility equipment to channel 
their energy.

• To tackle summer pests like fleas, ticks, and mosquitoes, use 
effective repellents and grooming treatments.

PET CARE IN SPRING

Spring Treatment!
ALL PRICES LIMITED
WHILE STOCKS

LAST

Spring comes
bursting with life!!
for pests too!!

here are
some solutions

40KG

E37990

E67990

TRUSTY ADULT DOG FOOD

20KG

MORE SIZES IN STORE

40KG

E109 90

E57990

RIMAX ADULT DOG FOOD

7KG

MORE SIZES IN STORE

25KG

E20990

E74990

IDEAL ADULT CAT FOOD

5KG

MORE SIZES IN STORE

E8990
MONTEGO DOG TREATS20KG

E179 90

E42490

TRUSTY PUPPY DOG FOOD

8KG

MORE SIZES IN STORE

40KG

E64490

E1,23990

OPTIMIZOR PUPPY FOOD

20KG

MORE SIZES IN STORE

PAWESOME DEALS!

+2KG FREE

• POWDERS
• SHAMPOO
• SPRAY
• AND MORE
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END THE YEAR
WITH A BANG BUCKET

WE DO LARGE ORDERS AND
GIFT VOUCHERS FOR ANY OCCASION.
GET IN TOUCH: SALES@KFC.CO.SZ


